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OPPORTUNITY

Less than a decade after the Smithsonian
National Museum of African American History
and Culture opened its doors, its leaders were
witnessing record-breaking attendance and
engagement from millions. This accelerating
demand from audiences compelled leaders
to embark on a campaign to increase the
museum'’s operating endowment and other
support for programs, exhibitions, scholarly
work, and digital access.

INSIGHT

Philanthropic support for the museum

was strong—remarkably so, for such a new
institution. Supporters praised the caliber of
museum programs and the vital importance
to all Americans of the stories being shared.
Our research revealed that this museum had
become the go-to resource for those seeking
understanding and connection as history
unfolded in real time. And with donor support
coming alongside public funding, donors have
been able to see their investments translate
immediately to new learning and insights for
families, school groups, educators, and visitors
by the millions.

SOLUTION

We built the fundraising campaign on the
theme Living History. This theme and its
accompanying messages reminded supporters
of the ever-present mandate to collect,
understand, and share vital American stories.
Yes& Lipman Hearne's core nonprofit sector
consulting and strategy team partnered with
the agency's deep bench of creative and
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THE'&’

We adapted and repurposed vehicles we'd
created for the campaign to bring additional
post-campaign opportunities to specific
subsets of the museum's growing base of
donors. Fundraising leaders were equipped
with digital engagement tools that were set up
to be tailored and customized.

RESULTS

The initial objective of our work together
was to help the museum raise $350,000,000
to support exhibitions, programming, and
the museum’s endowment. As the museum
neared its campaign goal, our work together
transitioned from making the case for
philanthropic investment and partnership, to
celebrating the impact donors were bringing
about—and laying the groundwork for future
giving to the museum.

At the end of our engagement, the museum was
nearing its fundraising goal and advancing a
variety of post-campaign fundraising initiatives.
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o NEWS.... YOU’RE INVITED

April is National Poetry Month and Jazz Appreciation Month . . . and
there's a solar eclipse coming up . . . and the District of Columbia will
calebrate Emancipation Day . . . and, well, you get the picture! There
is a lot going on at the Smithsonian's National Museum of African
American History and Culture (NMAAHC) this month, so come on
down or connect with us online. You don't want to miss these
exciting programs!
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‘You and one gues! are cordially invited 1o You and one guest are cordially invited 10
Glow & Grow: Cultivating Black Freedom Through Self.Caro Glow & Grow: Cultivating Black Freedom Through Self-Care
Tuasday, Octobar 29, 2024 Tussday, October 29, 2024
Panel and Recegtion | 6:30 pn. Pansl and Reception | 6:30 pm.

The Hational Museum of African American History and Culture ‘The National Museum of African American History and Culture
1200 Constitution Ave, NW. 1400 Consiitution Ave, NW
Washinglon, DC 20560 Washington, DC 20560
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“One of the reasons | love this Museum so much is because you must
know from whence you come ... | think about all those who came
before me and didn't have the opportunities or choices my generation
was given. | think | owe them a resurrection. | feel that my life brings
redemption to the lives they struggled to create and build for me."

Oprah Winfrey, Honorary Campaign Chair

“THE POWER OF THIS

INSTITUTION LIES IN

o e ITS RICH DIVERSITY
st o i Wi port o e OF PURSUITS AND

team and enth Members and don

untry, we began to realize the century-old dream of an TH E PEUPLE WH[]
African American museum on the National Mall. And today [:HART TH EM n
the Museum stands as a model for what a 21st-century '

museum can be.

Now, as Secretary of the Smithsonian, | am constantly
but as

future o this Lonnie G. Bunch IlI
14th S ary of the Smiths
instituti

people W

| see a Smithsonian that s
t her, in
our work ac science, art, nd culture
helping Americans celebrate the while contributing to
a better shared future.

Thank you for all you do to help us serve the American
people and optimism across the globe

Photo credit: Anthany Wright/NMAAHL
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